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Mobile Internet

LOORIC
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Android
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What's new ?
Go gle

Connectivity Cloud Computing Devices
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Google Book Search
Wyszukiwanie ksiazek w Google



Google Books speaks Polish ! Google
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Google’s Mission Google

To organize the world’s information and
make it universally accessible and useful.

Google

Online content Offline content
Billions of web pages Billions of items
becoming indexed
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Search: How does it work?

Google

Present snippets of each
webpage in the results

A user enters words

or phrases

\

~

~

Analyze other sites that
link to the page to
determine popularity

(-

web pages for those words

Look through our index  of

/
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But How Do We Make Money? Keyword Advertising Go gle

AdWords

User’s search

term

Paid Search
Ads

|

Organic Search J
Results
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Google Books : what is it ?

Search books and discover new ones
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One Consumer Product, Two Sources of Books Google

Partner Program Library Project
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Discovering books on Google.com, google.pl.... Google

organizing sock drawer
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On Google.com and (soon on google.pl) : Universal search
exposure Google

Showing books when gueries match...

...author

.. titles

...topics

...book content
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Book Preview..like in a bookstore...

Google

Buy this book

Wolters Polska Publisher

Empik.pl
Merlin.pl

\ Links to Buy

Publisher
branding
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Google Books Partner Program

How does it work for Publsihers ?

Free worldwide search marketing for book publishers
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Top Line Facts — Partner Program Google

Over 30,000 Publishers

____________________________________________________________

Over 100 Domains

.com .ca .co.uk .com.au .co.in .co.nz .ie .co.za .com.pk .as .tt .co.ke .com.jm .co.ug .fr
.de .it .es .nl .be .at .ch .mu .com.sg .com.my .sh .vg .co.je .je .ms .off.ai .com.qgi
.co.ck .com.nf .co.ls .co.vi .com.ag .com.bz .com.fj .com.na .com.np .com.vc .fm .gm .mw
.pn .rw .sc .to .com.mx .cl .com.ar .com.co .co.ve .com.pa .com.do .co.cr .com.ec .com.gt
.com.pe .com.sv .com.uy .com.bo .hn .com.ni .com.py .com.br .cn .com.hk .com.tw .co.jp
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What a User Sees- Limited Browsing Google

o Limited browsing, only 20%
viewable

» A portion remains hidden at all
times

 Print, save, and copy are
disabled

* Low resolution images

* Publishers may add/subtract any
book at any time
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Places to Buy: Links to Online Booksellers Google

“Buy this Book” links encourage
purchase

Add your brand right on the page

Buy this book

YOUR NAME Publisher

' Empik.pl

Merlin.pl

—

...If you sell books on your site, we will link to it as well!
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Publishers earn revenue with contextual ads Google

1. A user clicks on an ad...

2. ...Google pays you!
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Reporting Is a Rich Source of Data Google

Highlights:
* Unique book visits
* ‘Buy’ clicks
 Total page views
 Total clicks on ads
 Total ad revenue

Reports are emailed to you weekly

Google Confidential and Proprietary
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Are Publishers Seeing Results? Google

“Google Book Search is a key to our overall Internet strategy of
reaching new markets with our books in an effective and efficient
way. We have seen overall traffic to our site increase, backlist
sales rise, and we've acquired nearly 4,000 new direct book
customers for free since the program launched.”

Evan Schnittman, VP, Rights & Bus Dev, Oxford University Press

*Library Journal, 6.707, http://www.libraryjournal.com/info/CA6450053.html|



Multi-channel Promotion

Promote your books in multiple channels through one program
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Multi-channel promotion

Google

One program, exposure wherever book buyers may be...

Retailer

sites

Social
Networks

Web Search

Google Books
Partner Program

Your own

website

Blogs and
Fan sites

Google Confidential and Proprietary
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Retailer Sites Go gle

Full text search on sites where readers are purchasing books

Smart links to titles that
are in Google Book
Search

Security will be the same
as it is on Google Book
Search pages
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. Google
Google eBooks is a part of Google Books 3

To be sold through Google eBooks, a title must be available for preview in Google Books

Google eBooks
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Google
Google eBooks sales 3

Google

Retail Partners

£
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Google
Partnerships 3

Over 5,000 publisher partners in the US

Over 180 resellers in 150 cities around the US
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. Google
The Google Books experience

Search and
Discover

Preview

Purchase
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l ‘
Bookshelf in the cloud Google

It's all in the cloud.

Ereader library Retailer account Google bookshelf Smartphone apps
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Google
The power of the cloud 3

Full color Settings controls Original book page numbe rs

C )

v
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l .
Optimized for all devices Go 3¢

Original View
* Original book page image
* Full color

» Sidebars, ornaments

Reflowed View

* From publisher ePub or converted

original book scan

» Control text size on phones and devices

* Images inline
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. Google
The Google Books experience 3

Partner Program

Search and
Discover

Google eBooks

Purchase
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What's new ?

Connectivity Cloud Computing Devices
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